>>> of our colleagues. There will always
be those posters who never have a good
word to say about anything, but even the
comments from other users seem wonying
when talking about morale and the state of
dentistry.

But scmething recently came about that
really rmade me sit up and pay aftenfion
— the Heart your Smile Campalgn. This is
a potential targef for the ultra cynical, of
course, but look at the logic and it makes
perfect sense.

Latmnched by D. James Goolnik, the
Campaign says: “Fewer people are going
to the dentist because there is a low
opinion of dentistry. People are not having
regular check-ups bscause of negative

An end to “making do”.
MICHAEL SULTAN,
clinical director of
EndoCare, discusses
new tools available for
endodontics...

ED ATTENBOROUGH,
President of the BDTA,
argues that collaboration
and partnership are vital
skills for the smaller dental
suppliers who want to trade
globally...

reasons such as fear of costs, pain and
how they are treated.”

Findings in the OFT have led to a
reported conclusion that dentists’ costs
are not transparent and practices are not
communicating properly with their patients.

As a result, the Carnpaign has been set
up by a group of 15 industry leaders with
the intention of improving the public’s
perception of dentistry.

This starts with an opening Manifesto for
Change, which every dental professional
should aspire to achisve.

These nine points are designed to be
a calalyst fo make a real difference in
patienis’ and dentists” lives:

1. Be confident: Belisve you can make the

HE fact that Ocfober's Dental
] Showcase had a higher than ever
levef of exhibitors is testimony to the
vibrancy of the dental supply industry, even
in these straifened economic times.

The UK has long been the home
to innovative heathcare technology
companies, and the sector is of enormous
value to the country. A govemment report
in 2009 identified over 3,500 companies,
employing over 75,000 people engaged
in the health and bioscience technology
industry in the UK. These companies had
annual sales of over £15bn.

Companies manufacturing and supplying
dental technology form an important
subsector of this larger market, They
benefit from the cross-fertilisation of
ideas and expertise within the sector,
and the infrasiructures that are in place
to encourage and develop heaithy and
growing medical technology companies.

Dental technology companies can be
expected to be similar fo the overall profile
of companies in the medical technology
sector. it might surprise you to hear that
98 per cent of comparnies are SMEs, i.e.
employing under 250 peaple; while 65 per
cent are micro businesses, i.e. employing

difference.

2. Smife; it's aftractive and it's free.

3. Connect: Join in, listen, understand.
4. Innovate: Chalfenge your boundarias.
5. Excel: Excellence is a journey, not a
destination.

6. Inspire: Lead by example.

7. Menlor: Everyone benefits.

8. Respect: Treat every person as you wish
to be treated yourself.

9. Care: Everyone’s health matters.

The first step is to get the dental
profession to embrace Heart Your Smile,
Then the inftiative will be taken to the
wider public, whare the ultimate aim is
to educata patients about the positive
benefits of dental health, and creale a

less than 10 people.

Another feature of the market for dental
techniology, evident at Showcase, was the
fact that it is a global business. UK dental
technology companies are competing
at home with an array of international
compelitors. If they are to grow and thrive,
they will need to compete in overseas
markets with these same companies.

The question which needs to be
answered is, how can the predominantly
small UK supplier hope 1o make its mark in
the global marketplace?

Of course, part of the answer is that the
international medical market is changing.
No fonger do the large conglomerates
seek o dominate every part of the supply
chain and every part of the research and
development process. They recognise that
there are activities that can be undertaken
more effectively by smaller specialist
companies, who can be more innovative
and flester of foof,

Increasingly, there are good examples of
collaborafion between larger and smaller
companies, which is being encouraged
across the couniry by organisations
such as Medilink. This company exists
as a networking organisation and also,
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strong attachment for every patient to their
dentist.

1 have to say, | have great admiration for
the idea behind this movement and it's
something, that in my opinion, the industry
has needed for years, It is aways hard to
know how successful something ke this
will be when in practice, when the real
fssues and problemns dentists face avery
day take priorily.

Bttt the fact Is that many of the problems
we do face could be prevented if we alf
become part of this idea. | think there is
real mileage in this brave idea.

Good luck, |

www.heartyoursmile.co.uk.

in many areas, provides training events
and mentoring for fledgling and growing
heaithcare and bioscience businesses.

in the past, such activilies gained some
support through government, particufarfy
through the Regional Development
Agencies, but, despite current austerity
squeezing funds, if appears that these
organisations are being able to cut their
cloth accordingly, and sfill provide good
support to companies.

in my own region of the East Midlands,
the Medilink organfsation afso has
supported companies by visiting important
exhibitions in the US, and elsewhere
overseas, 1o encourage their exporting
opportunities.

The BOTA is actively engaged in heiping
members to promote their products
overseas. In recent months, it has put
together UK pavilions af international
shows and developed a UK brand to help
with recognition abroad. The Association
has just been recognised by UK Trade
& Industry as the Accredited Trade
Organisation for the UK dental industry.
This will allow us to expand our activities
and to provide evan more practical support
to our exporting members. |
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